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Key Points from the Adult PoPulAtion survey (APs)

 Q There is a strong percentage of population who ‘know someone who has started a new business’. The 
data highlights that around 64% of the population knows someone who has started a business recently. 

 Q The data shows that 83% of the population perceives that there is a good opportunity to start a business 
in their area. Of the 50 economies who participated, India has ranked second for perceived opportunities.

 Q The perceived capability has increased as 85% of the population believes they possess skills and knowledge 
to start a business. The statistics have greatly improved since last year.

 Q As likely as perceived opportunities have increased, the data for fear of failure among youth has also 
increased. The data shows that fear of failure has increased among people. Fear of failure has increased 
to 62% of the population to start a business. 

 Q A significant change has been observed in entrepreneurship intention in youth. The survey results 
highlight that entrepreneurship intention has increased from 20.6 % in 2018–19 to 33.3 % in 2019–20.

 Q The data for easy to start business in India for 2019–20 reflects that 80% of the population of the country 
perceives ‘it is easy to start a business in India

 Q The rate of total early-stage entrepreneurship (TEA) in India has also improved and in 2019–20 data TEA 
in adults has increased to 15% among adults and India now ranks 13th among 50 countries surveyed. 

 Q Among female adults TEA has increased significantly as 12% of the total female population is engaged in 
entrepreneurship in India and 17% of the males are engaged in the same.

 Q The discussion for established business ownership is important. 11.9% of population is engaged in 
established business. 

 Q Another important data to discuss is entrepreneurial employee activity for which India is ranked 47th 
and only 0.2% of the survey respondents are engaged in it. The data points are zero for females and it is 
0.3 for male respondents. 

 Q People are majorly motivated by four different reasons to start a business. 86% of the people in India 
want to start a business to make a difference in the world. The percentage is higher for females and it is 
85% males in the population. 

 Q Data show that 87% of the population is motivated by ‘to build a great wealth’ and 83% females and 90% 
of males from the same. 

 Q Among people 79% are motivated because they want to continue their family tradition and it is 81% of 
females and 78% of males. 

 Q People are also motivated to earn a living and it is 87% population who wants to pursue entrepreneurship 
because of this. 

Key tAKes from nes 2019–20

NES survey in India is based on 72 individual experts from field of entrepreneurship, start-up, and academics. 

Constraints to entrepreneurship are as under
Among the NES experts, 37% perceive financial support as a major constraint for the strengthening of the 
entrepreneurship ecosystem of the country. 

Experts consider government policy framing and implementation as an important aspect for the development 
of entrepreneurship in the country. 
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Experts also consider cultural and social norms, political institutions and social context, and economic climate 
as important constraints for entrepreneurship growth in the country.

Enablers of entrepreneurship in India are:
The experts highlight government policies their formulation and implementation as important enablers. 

Another 26% experts highlight that education and training are vital in enabling entrepreneurship in the 
country. 

Also, 23% experts believe that capacity to entrepreneurs, 16% of experts believe greater financial support and 
15% believe access to physical infrastructure are great enablers to entrepreneurship in the country.

Recommendations

The three major points that experts suggest as recommendations are to improve government policy and 
its implementation regarding entrepreneurship development. Introduce and increase entrepreneurship 
education in the country and increase financial support and its reimbursement to the intended entrepreneurs 
in the country.
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indian economy: an oveRview

Being the fifth-largest economy in the world today, India aims to become the third-largest by 2025. According 
to historical evidence, India has been a dominant economy with a growing capacity of $5 trillion by 2025. 
Noting that year 2019 was a difficult year due to slowest economic outcome at 2.9 % globally, since financial 
crisis of 2009. The impact was also seen on Indian economy as growth in 2019 came down to 4.8 percent from 
the 6.2 % in 2018–19, amidst a weakening support from global manufacturing trade and demand. 

In 2019–20, inflation increased to 4.1% from 3.7% in 2018–19. This increase was mainly recorded due to 
inflation in food. Historically Indian economy has relied on both invisible hands of the market and a support 
hand based on ethical and philosophical dimension. For the growth of the economy, it is important to 
strengthen these invisible hands of the market. This would help in 

 i. providing equal opportunities to the new entrants

 ii. eliminating such policies that undermine markets through government intervention

 iii. enabling trade for job creation

 iv. scaling up the banking sector efficiently

In 2019, the government took various actions that contributed towards the upliftment of the market as well 
as the economy of India. On August 30, 2019 merger of 10 banks was announced, which resulted in the 
reduction of a number of Public Sector Banks to 12 from 27. This merger helped in better management of 
banking capital in the country. To become a 5 trillion economy, banks needed to have sufficient money to fund 
big projects. After the merger, these big banks have competed globally at increased efficiency. 

Some initiatives were taken keeping in mind the businesses and startups. These initiatives helped in the smooth 
and efficient working of businesses. Government of India reduced the Corporate Tax Rate to 22%, which is 
one of the lowest rates among various countries. Further, to benefit the startups and increase the investments 
therein, the government announced an exemption from the Angel Tax for startups. Such decisions helped 
in the growth of businesses and startups which supplemented the growth of the economy. In 2019, RBI also 
contributed by removing the RTGS and NEFT fund transfer charges. This step was taken to encourage digital 
transactions in the country. All these steps taken directly and indirectly contributed to the upliftment of the 
economy. Through such dynamism of government, a better ecosystem was created for the entrepreneurs. 
A country needs to maintain a healthy ecosystem which lets entrepreneurs grow and also makes it easier for 
the new entrants to establish themselves in the market. 

For strengthening the invisible hands, it is crucial to have a firm entrepreneurial structure in the economy. 
Strong and growing enterprises not only pump money into the economic structure but also benefit a chain of 
stakeholders in the market. It is a proven fact, wealth created by an entrepreneur has a strong correlation with 
benefits to employees. As various enterprises will grow, this would contribute towards the upliftment of many 
employees, leading towards higher living standards and a healthier economy.

initiatives by GoveRnment to suppoRt entRepReneuRship, 
innovation and staRtups

The Government of India takes various initiatives to support entrepreneurs, innovations and startups. Beyond 
financial backing, the government comes forth with various schemes that are initiated with the target to skill 
people with the help of workshops. There are other schemes meant to encourage people for startups. Apart 
from schemes, the government is focusing towards a better ecosystem for entrepreneurs, innovators and 
startups. Considering this, the government has invested a lot towards infrastructure, incubation centres, 
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innovation centres etc. Following are some of the main highlights of 2019–20 regarding various actions taken 
by the government:

1. Mahatma Gandhi National Fellowship Programme
With the support of the Ministry of Skill Development and Entrepreneurship (MSDE), Indian Institute of 
Management, Bangalore launched MGNFP program. This is launched under the SANKALP program of the 
ministry to skill the youth. The institute welcomed a batch of 75 students on March 08, 2020, with the 
percentage of 44% women in the batch. This program aims to enhance the skills of the youth. This would 
further contribute to a better ecosystem for innovations and entrepreneurship. 

2. Skills Build Platform
After the UK, Germany and France, India has become the fourth country in the world to launch the Skills 
Build Platform. This is initiated by the Directorate General of Training under MSDE. The platform aims to 
train people in information technology, artificial intelligence, networking etc. Training will be provided at 
ITI (Indian Training Institute) and National Skill Training Institute (NSTI). The program will offer two-year 
diploma courses in digital technologies.

3. Atal Ranking of Institutions on Innovation Achievements
Atal Ranking of Institutions on Innovation Achievement (ARIIA) is an initiative of the Ministry of Education 
(MoE). The major aim of this program is to encourage innovation and entrepreneurship at the at the level of 
educational institutions and universities. This would help in creating a favourable ecosystem at educational 
platforms for innovations and entrepreneurship. In ARIIA, the Government of India ranks the higher 
educational institutions and universities based on the innovation and entrepreneurial development of these 
institutions. This encourages these institutes to have a better ecosystem. The primary indicators for the 
consideration of ranking include; 

 Q budget and funding support 

 Q infrastructure and facilities 

 Q awareness, promotions and support for idea generation and innovation

 Q promotion and support for entrepreneurship development 

 Q innovative learning methods and courses

 Q intellectual-property generation, technology transfer and commercialization

 Q innovation in the governance of the institution

4. Apiary on Wheels
The holistic approach of the Government of India is evident from The Apiary on Wheels Programme. The 
programme was designed by Khadi and Village Industries Commission. The scheme was launched keeping 
beekeepers in mind. To support the businesses of beekeepers, the government came up with this idea that 
helped in the easy and smooth functioning of beekeepers businesses.

There are many other schemes and programs of government which are very progressive and have been 
functioning since last few years. By the time the Government of India makes few alterations in them according 
to the necessity, schemes like IMPRINT, Pradhan Mantri Mudra Yojna and Hunar Haat are still considered 
very helpful by the entrepreneurs and the youth of India. These supports by the government have encouraged 
many to start their ventures at ample profits. 
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As per the Economic Survey 2019–20, India has seen a momentous growth at the bottom-of-pyramid 
entrepreneurship. In recent years, the number of new firms in the formal sector has seen a growth of 12.2%. 
Further, this year has registered a total of 1,300 startups as well as nine unicorns. These startups alone have 
created approximately 60,000 direct and 1.3–1.8 lakh indirect jobs. 

 

India Ranks 3rd in number of new firms

India Ranks 63rd in Ease of Doing Business

Andhra Pradesh ranked #1 in the BRAP 2019 Ranking 

15.7 million women owned MSMEs and agribusinesses in India

Nine Unicorns Registered in 2019

Figure 1.1 Entrepreneurship in India: Key Highlights
Source: States’ Startup Ranking, 2019

ease of doinG business in india

In Global Innovation Index 2020, India has been ranked at 48 for Ease of Doing Businesses globally. 
According to the report “Doing Business 2020” by World Bank Group, India is amongst one of those countries 
which have shown the most notable improvement in doing business. Ease of Doing business focuses on 
the freedom to do business. Too many government regulations create a burden on entrepreneurs. Under 
such stringent conditions, entrepreneurs are not able to work freely. This also restricts their creativity and 
innovativeness sometimes. There are some parameters which decide the parameters of Ease of Doing Business:

 i. Starting a business

 ii. Dealing with construction permits

 iii. Getting electricity

 iv. Registering property

 v. Getting credit

 vi. Protecting minority investors

 vii. Paying taxes

 viii. Trading across borders

 ix. Enforcing contracts

 x. Resolving insolvency

 xi. Employing workers

A considerable effort can be observed in the context of trading across borders. Still, India needs to focus more 
on starting a new business. There are numerous formalities while starting a new business, such as getting 
permits, property registration etc. This becomes a major hindrance and people avoid entrepreneurship as 
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a career. The ecosystem of India is comfortable for existing businesses, but a bit tedious for the start-ups. 
To improve its ranking, India needs to be highly focused on ease for startups. 

Department of Promotion of Industry and Internal Trade (DPIIT) releases state ranking for Ease of Doing 
Business in India. DPIIT provides a set of recommendations meant to reduce the time and effort spent by 
businesses on compliance with a regulation called the Business Reform Action Plan (BRAP). BRAP 2019 is 
an 80-point list of reforms recommended to simplify, rationalise and digitise the regulatory framework in a 
state. Andhra Pradesh has been ranked first for Ease of Doing Business in their state in 2019–20. The state 
has a logistics marvel on the eastern coast. It has a coastline of 974 Km which is the second-longest coastline 
in India. Andhra Pradesh also has 6 ports, 6 airports, over 1,23,000 km of the road network and 2,600 km 
of the rail network. This gives the state an advantage of smooth and efficient supply and logistic. Along with 
this, Sri City Special Economic Zone houses 150 companies from 27 countries, which defines a well-planned 
infrastructure at a strategic location near Chennai. Another factor which contributes is the Power and Energy 
efficiency of the state. Andhra Pradesh ranks first in ‘Energy Efficiency Implementation Readiness’ index of 
the World Bank. It is the home to the largest single-location solar park.

Figure 1.2 Unicorns registered in India, 2019
Source: States’ Startup Ranking, 2019

states’ staRtup RankinG 

The latest buzz is about the ecosystem of the country for entrepreneurs and startups. All the developing, 
as well as developed economies, are working hard to make their country the most suitable ecosystem for 
businesses. As per the global ranking, India stands at 23rd position for its startup ecosystem. In 2015, the 
Government of India announced a flagship initiative ‘Startup India’ which was designed by the government 
along with DPIIT. Government came up with the action plan for this initiative in 2016. The very first States’ 
Startup Ranking Exercise under this initiative was conducted in 2018. The major objective of States’ Startup 
Ranking was to encourage all the states and union territories to take the required steps in their respective 
states/territories that would contribute towards a sound startup ecosystem. 

In 2019, the Government of India further developed the framework of the States’ Startup Ranking program. 
For the startup ranking of 2019, few changes were done across seven areas of intervention. These seven 
pillars of the framework further had 30 action points based on which states’ performance would be evaluated. 
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Participation of 22 states and 3 union territories was witnessed in the Ranking 2019. Out of these states, 
Gujarat has been given the title for Best Performer followed by Karnataka and Kerala as Top Performer. 
Among Union Territories, Andaman and Nicobar Islands were ranked as Best Performer. Gujarat has made 
a considerable attempt across all the pillars. Still, the state requires more attention to Seed Funding. 

Because of the States’ Startup Ranking, all the states have contributed to make their state the most suitable 
ecosystem for startups. For the same, every state of India has started online platforms where people can get 
all the information regarding the aids and support provided by the central and the state governments for 
startups. It also provides the facility for registration through online mode. Another intervention which was 
taken seriously by every state was the ‘awareness and outreach’. All the states have organised many boot 
camps for increasing awareness among the people. Many workshops proved to be helpful for the same. 

Figure 1.3 Basis of intervention in States’ Startup ranking 
Source: States’ Startup Ranking, 2019

The states have framed comprehensive startup policies which help in easy setup and functioning of the 
businesses. States like Gujarat have a special focus on institutional support, where the states are paying 
attention to investments in incubation centres. Along with this, states are paying attention towards ecosystem 
within the educational institutes. Government is funding such institutes that would help the youth of the 
country to set up their startups with the help of institutional support as well as financial support of the 
government. All these initiatives across various states combine to form a country with a strong and healthy 
ecosystem for the startups as well as existing entrepreneurs.

women entRepReneuRship

India is very dedicated to being a self-sufficient country with a suitable ecosystem for businesses and startups. 
Moreover, GOI is also intensifying on inclusive entrepreneurial boost in the country. This aims to include 
every section of society and encourage them for entrepreneurial establishment. Talking of inclusivity, women 
are a very crucial part that needs to be pushed up. For this, GOI comes up with various support systems 
exclusively for women. In the past decade there has been a significant growth in the number of women 
entrepreneurs in the country. Studies show that, when women are provided with equal access to resources, the 
outcomes are equally stronger as that of men entrepreneurs. Not only this but, according to the International 
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Monetary Fund (IMF), investing in women entrepreneurs can contribute more towards a gradual shift in the 
society, better education and a healthy environment in the country. Currently, the maximum count of women 
entrepreneurs has increased in the MSMEs. As per reports, India records 15.7 million women-owned MSMEs 
and agribusinesses in India. Today women entrepreneurs in India are not limited to small businesses. Breaking 
the glass ceiling, some women have created some of the most successful startups which are generating annual 
turnover in crores. 
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Figure 1.4 Successful Women Entrepreneurs in India
Source: Software Success.com

Women entrepreneurs of India contribute 17% in the GDP of the country. However, there is still a lot of 
scope of improvement in the women’s contribution scale in India. Every year the country is converging 
towards the global average contribution of women entrepreneurs. For completion of this mission, GOI takes 
several initiatives and organises events to encourage more women to enter the world of entrepreneurship. 
On January 2019, the National Commission for Women organised an event “Empowering Women through 
Entrepreneurship” at India Habitat Centre, New Delhi. A similar kind of event was organized with the 
collaboration of the Ministry of Micro Small and Medium Enterprises in March 2020 at India International 
Centre, New Delhi. Beyond Central level, the state governments also initiate many such programs to encourage 
women. In 2019–20 many states like Meghalaya, Sikkim, Tamil Nadu and Jammu and Kashmir organised 
many events to encourage women for entrepreneurship. Many workshops were conducted to enhance the 
skills of women in the respective states that would help them to conduct smooth functioning in their business.
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oveRview

Researchers have invested a long time and efforts to investigate the various nuances of entrepreneurship 
as a research field. Eventually, several scholarly studies emerged and entrepreneurship is now considered 
a full-fledged research field and there are numerous research works coming up from different contexts, 
perspectives, regions and understandings. Many studies have been conducted to understand the complexities 
of entrepreneurship, its relation to regions, nations, cultures, ecosystem as well as its socio-economic 
phenomenon. It makes the boundaries of entrepreneurship study highly permeable and the knowledge 
platform to be fragmented and multidisciplinary. While most of the studies are restricted to a single country 
or region, they lack uniformity and miss to explain the entrepreneurial qualities of the population. Hence, 
there have been apprehensions about the understanding of entrepreneurship as a global phenomenon. 
Consequently, the GEM Survey was conceived. 

Global Entrepreneurship Monitor (GEM) project, started in 1997 as a collaborative initiative by Michael 
Hay of London Business School (LBS) and Bill Bygrave of Babson College, USA. The survey was intended 
for collection and analysis of harmonised data on the prevalence of nascent entrepreneurship and young 
enterprises across nations. It aimed at generating and propagating knowledge on entrepreneurship globally 
by exploring the entrepreneurial behaviour and attitude of individuals and the national context, and its 
effects on entrepreneurship. Since, the first study in 1999, GEM has made substantial contribution to the 
understanding of entrepreneurship from a global perspective.

GEM global report 2019–20 has provided vibrant details about the participating economies, regions and 
income levels. The report prefers to call ‘economies’ instead of countries due to various individual economies 
that may not be considered as separate economies. There are fifty economies in this latest survey which 
belong to four different regions and three different economic classifications as defined by the World Economic 
Forum. There are 11 countries from the Middle East and Africa region whose income varies between low to 
high. Asia and the pacific region adds eight more economies to the list, ranging from low to high income 
groups. There are another eight economies from America and the Caribbean region, equally split between 
middle and high income groups. The largest number of economies is from Europe and North America i.e., 23. 
Only three out of these 23 are classed as middle-income, while the rest as high-income. Given that the GEM 
approach is based on people rather than businesses, it helps to capture informal as well as formal economic 
activity, especially important in low- and middle-income economies. This chapter will also introduce the GEM 
conceptual framework, the GEM definitions of entrepreneurial activity, and the 50 economies participating 
in GEM in 20191.

Table 2.1 Classification of economies participating in the GEM Survey 2019–20 

Regions Low-income Middle-income High-income

Middle East & Africa Egypt
Madagascar
Morocco

Iran
Jordan
South Africa

Israel
Oman
Qatar
Saudi Arabia
United Arab Emirates

Asia & Pacific India
Pakistan

Armenia
China

Australia
Japan
Republic of Korea
Taiwan

Latin America & Caribbean Brazil
Ecuador
Guatemala
Mexico

Chile
Colombia
Panama
Puerto Rico

1 *gem-2019–2020-global-report-rev-280520-1590656414.pdf
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Regions Low-income Middle-income High-income

Europe & North America Belarus
North Macedonia
Russian Federation

Canada
Croatia
Cyprus
Germany
Greece
Ireland
Italy
Latvia
Luxembourg
Netherlands
Norway
Poland
Portugal
Slovak Republic
Slovenia
Spain
Sweden
Switzerland
United Kingdom
United States

Source: GEM Global Report 2019–20

2.1 the Gem ConCePtuAl frAmeworK

The societal, economic and political contexts to entrepreneurship influence to generate the entrepreneurial 
environment in a country. The conceptual framework helps to understand the multifaceted phenomenon 
of entrepreneurship which includes disruptive innovation in products and services, business renewal, job 
creation, economic expansion, and social wellbeing (GEM global report, 2018). Over the years, the GEM 
conceptual framework has evolved gradually. This framework and the data analysis help to understand that 
the entrepreneur is not the only entitlement to economic growth. Instead, it is the environment (ecosystem) 
which together generates a promising culture of entrepreneurship. An ecosystem of different determinants 
with individual attributes results in a more sophisticated environment for new ventures and new opportunities 
to bloom.

Social, cultural, political, 
economic context

National 
framework 
conditions

Basic requirements
Ef�ciency enhancers

Innovation and business 
sophistication

Entrepre-
neurial 

framework 
conditions

SOCIETAL VALUES ABOUT 
ENTREPRENEURSHIP

INDIVIDUAL ATTRIBUTES
(psychological, demographic, 

motivation)

ENTREPRENEURIAL OUTPUT
(new jobs, new value added)

ENTREPRENEURIAL ACTIVITY

 BY PHASE
 Nascent, new, established, 

discontinuation

 BY IMPACT
 High growth, innovative, 

internationalization

 BY TYPE
 TEA, SEA, EEA

OUTCOME
(socio-economic development)

Figure 2.1 The GEM conceptual framework
Source: GEM Global Report 2018–19
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Any country’s level of entrepreneurial activity is the result of its population’s assessment of entrepreneurial 
opportunities and their entrepreneurial potential (i.e., motivation and capacity). Recognition of opportunities 
and entrepreneurial potential are influenced by both specific entrepreneurial framework conditions and 
general national framework conditions. While entrepreneurial framework conditions are also influenced by 
the general framework conditions within a nation, both of these are shaped by the social, cultural, political 
and economic factors. National framework conditions reflect the phases of economic development (factor-
driven, efficiency-driven and innovation-driven). The entrepreneurial framework conditions influence 
entrepreneurial activities directly; these consist of the following factors:

 Q Finance: The availability of financial resources, equity debt for SMEs (including grants and subsidies) 
and the extent to which taxes or regulations are either size-neutral or encourage SMEs

 Q Government policies: The presence and quality of direct programmes to assist new and growing firms 
at all levels of government (national, regional and municipal) 

 Q Entrepreneurial education and training: The extent to which training in creating or managing SMEs 
is incorporated within the education and training system at all levels (primary, secondary and post-
school) 

 Q R&D transfer: The extent to which national research and development will lead to new commercial 
opportunities and is available to SMEs 

 Q Commercial and legal infrastructure: The presence of property rights and commercial, accounting, 
and other legal services and institutions that support or promote SMEs 

 Q Entry regulation: It contains two components: (1) Market dynamics: the level of change in markets 
from year to year, and (2) Market openness: the extent to which new firms are free to enter the existing 
markets 

 Q Physical infrastructure and services: Ease of access to physical resources i.e. communication, 
utilities, transportation, land or space at a price that does not discriminate against SMEs 

 Q Cultural and social norms: The extent to which social and cultural norms encourage or allow actions 
leading to new business methods or activities that can potentially increase personal income

 Q Senior entrepreneurship: The availability of policy interventions and social benefits for encouraging 
senior entrepreneurship

 Q Social values towards entrepreneurship: It includes how society values entrepreneurship as a right 
career choice; if entrepreneurs have a high social status; and how media attention to entrepreneurship is 
contributing (or not) to the development of national entrepreneurial culture.

Individual Attributes 
Individual attributes include several demographic factors (gender, age and geography), psychological factors 
(perceived capabilities, perceived opportunities and fear of failure) and motivational aspects (necessity-based 
versus opportunity-based venturing, improvement-driven venturing, etc.).

Entrepreneurial Activity 
Entrepreneurial activity is defined according to the ventures’ lifecycle phases (nascent, new venture, established 
venture, and discontinuation), the types of activity (high growth, innovation, and internationalisation) and 
the sector of the activity (Total Early-stage Entrepreneurial Activity or TEA, Social Entrepreneurial Activity or 
SEA, Employee Entrepreneurial Activity or EEA).
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OWNER-MANAGER 
OF AN ESTABLISHED 
BUSINESS (more than 
3.5 years old)

OWNER-MANAGER 
OF A NEW 
BUSINESS
(up to 3.5 years old)

TOTAL EARLY-STAGE ENTREPRENEURIAL 
ACTIVITY (TEA)

EARLY-STAGE ENTREPRENEURSHIP PROFILE

EXITING 
THE BUSINESS

PERSISTENCEFIRM BIRTHCONCEPTION

POTENTIAL
ENTREPRENEUR:
opportunities, 
know ledge and skills

NASCENT
ENTREPRENEUR:
involved in setting 
up a business

INDIVIDUAL ATTRIBUTES
• Gender
• Age 
• Motivation

INDUSTRY
• Sector

IMPACT
• Business growth
• Innovation
• Market scope

Figure 2.2 Entrepreneurship phases and GEM entrepreneurship indicators
Source: GEM Global Report 2019–20

2.2 Gem oPerAtionAl definitions

 Q TEA: Percentage of individuals aged 18–64 years who are either a nascent entrepreneur or owner-
manager of a new business 

 Q Nascent entrepreneurship rate: Percentage of individuals aged 18–64 years who are currently 
a nascent entrepreneur, i.e., actively involved in setting up a business they will own or co-own; this 
business has not paid salaries, wages or any other payments to the owners for more than three months. 

 Q New business ownership rate: Percentage of individuals aged 18–64 years who are currently an 
owner-manager of a new business, i.e., owning and managing a running business that has paid salaries, 
wages or any other payments to the owners for more than three months but not more than 42 months.

2.3 ChArACteristiCs of eArly-stAGe entrePreneuriAl ACtivity

 Q Opportunity-based early-stage entrepreneurial activity: The percentage of individuals involved 
in early-stage entrepreneurial activity (as defined above), who claim to be purely or partly driven by 
opportunity as opposed to finding no other option for work, includes taking advantage of a business 
opportunity or having a job but seeking a better opportunity. 

 Q Necessity-based early-stage entrepreneurial activity: The percentage of individuals involved in 
early-stage entrepreneurial activity (as defined above), who claim to be driven by necessity (having no 
better choice for work) as opposed to opportunity 
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 Q Improvement-driven opportunity early-stage entrepreneurial activity: The percentage of 
individuals involved in early-stage entrepreneurial activity (as defined above), who (1) claim to be driven 
by opportunity as opposed to finding no other option for work; and (2) who indicate that the main driver 
for being involved in this opportunity is being independent or increasing their income rather than just 
maintaining their income. 

 Q High-growth expectation early-stage entrepreneurial activity (relative prevalence): The 
percentage of early-stage entrepreneurs (as defined above) who expect to employ at least 20 people five 
years from now

 Q New product-market-oriented early-stage entrepreneurial activity (relative prevalence): The 
percentage of early-stage entrepreneurs (as defined above) who report that their product or service is 
new to at least some customers and not many businesses offer the same product or service

 Q International-oriented early-stage entrepreneurial activity (relative prevalence): The 
percentage of early-stage entrepreneurs (as defined above) who report that at least 25 per cent of their 
customers are from foreign countries 

 Q Established business ownership rate: The percentage of individuals aged 18–64 years who are 
currently an owner-manager of an established business i.e., owning and managing a running business 
that has paid salaries, wages, or any other payments to the owners for more than 42 months 

 Q Business discontinuation rate: The percentage of individuals aged 18–64 years who in the past 12 
months have discontinued a business, either by selling, shutting down or otherwise discontinuing an 
owner/management relationship with the business. It may be noted that it is NOT a measure of business 
failure rates.

2.4 individuAl Attributes of A PotentiAl entrePreneur 

 Q Perceived opportunities Percentage of the 18–64 years old population who see good opportunities to 
start a firm in the area where they live

 Q Perceived capabilities Percentage of the 18–64 years old population who believe they have the required 
skills and knowledge to start a business

 Q Entrepreneurial intentions Percentage of the 18–64 years old population (individuals involved in any 
stage of entrepreneurial activity excluded) who intend to start a business within three years.

 Q Fear of failure rate Percentage of the 18–64 years old population with perceived opportunities who 
also indicate that fear of failure would prevent them from setting up a business

2.5 the Gem methodoloGy

The GEM methodology is unique due to its concentration on people rather than businesses. It depends more 
on the quality and characteristics of people it studies than on enterprises for which data is available globally. 
This is important, because the attitudes, activities and ambitions of people influence the entrepreneurial 
process in a society. An economy to grow and sustain needs people and entrepreneurs at every stage, that is, 
some are starting a new business and some have established a business and sustained into maturity. It helps 
in bringing a unique profile of entrepreneurship in society. The GEM survey in every participant country is 
held in two different phases of Adult Population Survey (APS) and National Expert Survey (NES).

The purpose of GEM is to find empirical answers to the following questions:

 1. Does the level of entrepreneurial activity vary between countries, and if so, to what extent?

 2. Does the level of entrepreneurial activity affect a country’s rate of economic growth and prosperity?
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 3. What makes a country entrepreneurial?

 4. What kind of policies may enhance the national level of entrepreneurial activity?

2.6 APs in indiA

The APS questions a nationally representative sample of more than 2000 adults about their attitude, 
motivations, ambitions and activities using the standard global GEM questionnaire. Results and surveys are 
then checked by GEM global and later approved based on quality and cross-check. APS in every country and 
India specially brings out the relevant information to informal economy, which is very crucial to the developing 
world. It helps analyse diverse sets of economic activities, enterprises and jobs that are neither regulated nor 
protected by the state. With unaccounted informal businesses a country may overlook tax and people may 
not comply with labour laws. As the GEM survey is random and distributed throughout the population, these 
activities are easy to be captured and monitored as a part of the entrepreneurship evolution.

A stratified random sampling method is used to select cities or villages across the country. Further, a city/
village is divided into four to five strata and selection of a certain number of survey starting points within 
each city/village is ensured. Moreover, with the help of the Kish Grid method, households and adults were 
identified for the survey. Rather than selecting the respondents directly from the population, a two-stage 
sampling method is used. Hence, after identification of the household, the eligible age-group was listed in the 
descending order by age and an eligible respondent is identified by the Next Birthday method. If a selected 
person was not available at that time of the initial visit, at least three more visits were made before moving 
to another household. In all, 3398 respondents aged between 18 and 64 years were included in the survey.

Table 2.2 Regional distribution of APS

Frequency Percentage Cumulative Percentage

North 1005 29.6 29.6

West 736 21.7 51.2

South 850 25.0 76.3

East 807 23.7 100.0

Total 3398 100.0

Source: Based on GEM India Survey 2019–20.

Apart from regional representation, an effort was also made to ensure appropriate representation of gender 
and location wise i.e., male/female and urban/rural, respectively. For this purpose, appropriate weight was 
decided on the basis of various criteria. 

Table 2.3 Rural/urban distribution

Location Frequency Percentage Cumulative Percentage

Urban 2258 66.5 66.5

Rural 1140 33.5 100.0

Total 3398 100.0

Source: Based on GEM India Survey 2019–20 

Table 2.4 Gender distribution

Gender Unweighted sample Percentage Cumulative Percentage

Male 1760 51.8 51.8

Female 1638 48.2 100.0

Total 3398 100.0

Source: Based on GEM India Survey 2019–20 
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2.7 nes in indiA

The second source of the GEM data is the NES conducted via phone, email or in-person interviews on the state 
of entrepreneurship in the country with 72 national experts from public and private sectors. The interview 
was conducted with the help of a standardised questionnaire provided under the global GEM project. The 
local experts were selected for their expertise based on the ‘entrepreneurial framework conditions’. They are 
equipped with rich perspectives not only about their respective profession but also entrepreneurship. The 
experts are asked to estimate the degree to which each factor of entrepreneurship ecosystem is applicable to 
India. The final section solicits open-ended responses which are coded to nine categories. 

In all, 72 national experts were identified, approached and requested for data provision. Data was collected 
using e-mails and speed post, followed by face-to-face as well as telephonic interviews. The average work 
experience of experts was eight years and ranged between 2–27 years.

Table 2.5 Working Experience

Mean Experience 8.00 

SD 5.85

Range 2–27 Yrs

Expert specialisation includes experts from entrepreneurs, investors, finance specialists, policy makers, 
business and support service providers. Also included are experts from teaching field and entrepreneurship 
researchers. The number of participants between these fields differ and education levels also vary. 

Table 2.6 Experts’ Specialisation

S. No. Specialisation No. Percentage

1 Entrepreneur 21 29.2

2 Investor, Financer, Banker 10 13.9

3 Policy Maker 3 4.2

4 Business and Support Services Provider 20 27.8

5 Educator, Teacher, Entrepreneurship Researcher 31 43.1

Source: Based on GEM India Survey 2019–20.

The experts as reflected in the below table include people having qualification up to PhD. Some are vocational 
professionals and university college academicians. The experts also include individuals with PhD and 
researchers in the entrepreneurship field.

Table 2.7 Experts’ educational qualification

S.No. Educational Qualification Frequency Percentage

1 Vocational professional 5 6.9

2 University/college 29 40.3

3 MA, Ph.D. 38 52.8

4 Total 72 100.0

Source: Based on GEM India Survey 2019–20.

The experts in the NES survey are classified into male and female category as well. In the below table it is clear 
that there were 11 female and 61 male experts to provide their opinion for the Indian national expert survey. 

Table 2.7 Expert particulars

Experts Frequency Percentage

Female 11 15.3

Male 61 84.7

Total 72 100.0
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oveRview

This chapter is dedicated to the GEM adult population survey (APS) in India. Adult population survey is a 
unique data set collected globally, by different GEM teams in more than 50 countries annually. The data is 
collected every year and more than 2000 adults of each country from various fields relevant to entrepreneurship 
participate in this country-wide survey. The survey is conducted with adult entrepreneurs, students, nascent 
entrepreneurs, intended entrepreneurs and others. 

Table 3.1 (GEM India snapshot) highlights the significant changes from previous year to the current position 
of entrepreneurship in India.

Table 3.1 GEM India snapshot 

Attitudes and Perceptions Value (%) Rank/50

Perceived opportunity 83.1 2

Perceived capability 85.2 1

Fear of failure 62.4 1

Entrepreneurial intention 33.3 13

Easy-to-start business 80.0 5

Entrepreneurial Activity Value (%) Rank

TEA 2019–20 15.0 13/50

TEA 2018–19 11.4 22/48

TEA 2017–18 9.3 31/54

Established business ownership rate 11.9 10/50

Entrepreneurial Employee Activity (EEA) 0.2 47/50

Gender Equity Value (%)

Male TEA 17.1

Female TEA 12.7

Exited a business in past year 5

Positive reasons for exit 1.6

Negative reasons for exit 3.4

Motivation % of TEA Rank/50 % Female TEA % Male TEA

Make a difference in the world 86.8 1 88.5 85.7

Build great wealth 87.2 3 83.1 90.1

Continue family tradition 36.6 2 81.0 78.9

Earn living because jobs are scarce 64.9 10 84.1 89.9

Source: GEM Global report 2019–20 

The data analysis in this chapter presents results for perceived opportunities, skills, knowledge of entrepreneurs, 
motivation, entrepreneurial intentions and entrepreneurial activities in India. A comparison between BRICS 
countries and the countries in Asia and Pacific is also presented. Regional as well as gender aspect has been 
discussed in this chapter. The proportion of entrepreneurial activity in India through various means has been 
included in this chapter. Other data points like total entrepreneurial activity (TEA) in India and its comparison 
with BRICS, Asia and Pacific countries have also been discussed in the chapter. 

TEA data is widespread and includes male-female comparison. TEA across various age groups and in the 
various regions within India is also included. The chapter also discusses job creation expectations, innovation, 
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and motivations. Industry distribution is another crucial aspect of this attitudinal data. The data further 
highlights the entrepreneurial motivation and its value among youth and entrepreneurs. 

attitudes and peRception

As per the GEM definition, respondents’ perceptions reflect their intent towards business opportunities for 
starting a business. These data points in Table 3.2 highlight general notion of the population of the country. 
The perception of respondents regarding opportunities in their area, perceptions for their perceived capability, 
the perception for fear of failure and entrepreneurship intentions are given. The data in the table shows that 
64% of the population in India perceive that they know someone who has recently started a new business. This 
data is to understand the impact of new businesses upon the population and also to highlight their possibility 
of becoming an entrepreneur. The data for opportunities available in their area of interest highlights that more 
than 83% of adults believe opportunities are available in their area. This also reflects the positive intentions of 
adults towards entrepreneurship. 

Among the surveyed individuals, 80% perceive that it is easy to start a business in India. The statement that 
whether it is easy to start a business is also an indication of the interest of the population of the country. 
Perceived intentions lead to actions in the coming time. This percentage has increased mainly due to greater 
efforts by the government and new policy formulations. 

Table 3.2 Attitudes and perceptions to start a business in India

Attitudes and Perceptions Value % GEM Rank/50

Know someone who has started a new business 64.4 10

Good opportunities to start a business in my area 83.1 2

It is easy to start a business 80.0 5

Personally have the skills and knowledge 85.2 1

Fear of failure (opportunity) 62.4 1

Entrepreneurial intentions 33.3 13

Source: GEM India Survey 2019–20

The individual perceptions for perceived capabilities (personally have the skills and knowledge) increased 
at a high rate. In this 2019–20 survey, results show that more than 85 of the respondents believed that 
they personally possess capability to be entrepreneurs. Possessing skills is also considered a determinant of 
intended entrepreneurs.

The data in the table also highlights that fear of failure among youth has increased as well. Fear of failure 
has increased from 52.2 (2018) to 62.4 (2019). This is also important to discuss that on one hand, people’s 
perceptions for opportunities have increased, while as their fear of failure has also grown. Fear of failure 
is very relevant to the middle and lower-income class of society. As entrepreneurship is a task of risk and 
uncertainty, this statement helps us understand this particular trait among Indians. Fear of failure is inflicted 
in individuals either naturally or due to social perceptions regarding business.

The data received for intention to start a business has improved from last year. The entrepreneurship 
intention, as highlighted in 2019 data has increased to 33.3% from previous year results of 2018–19 at 20%. 
The entrepreneurship intentions for new business creation have improved in ranking as well with new 13th 
rank among the 50 surveyed economies. Researchers perceive that existence of a good opportunity and having 
required skills to act upon that, do not necessarily lead to start-up intentions. An idea or an opportunity may 
trigger in anybody’s mind who can think, but ideation and having start-up intentions is a different part of it. 
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Male Female Attitudes and Perceptions
Male-female comparison of data has been depicted in Fig. 3.1. The data clear that female respondents are more 
optimistic and perceiving than men. As per the data points, it is easy to start a business is highly perceived by 
male and female. However, 80% of the females perceive it is easy to start a business and 78% of men perceive 
that starting a business is easy in India.

Another important aspect is fear of failure which is a common thing and data also proves it. The data for males 
and females shows similar percentage of fear of failure to start. 56% males and 55% females would not start a 
business because they fear a failure in business. It happens majorly due to family background and low support 
to failures. Change of attitudes is important as best entrepreneurs are an outcome of failures. Both males and 
females depict the intention in other statement but do not want to start business only because they fear they 
will fail in the business they start. 

Another important data point is the knowledge and experience required to start a new business among males 
and females. The data shows that 81% of males perceive they possess the required skills to start a new business 
and 85% of the women perceive they possess knowledge and skill to start a business in India. The variation 
highlights the role of perceptions in human intentions. 

Males and females perceive differently about opportunities felt in local area. The data depicts that 80% 
males perceive they see good opportunity for entrepreneurship and 83% of females perceive they see good 
opportunities in their local area for new businesses. 

There is a variation between male and female respondents for people they know who started a new business. 
The data depicts that 56% of male members of survey know someone who started a new business and 64% of 
women believe, they know someone who recently started a business. 
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78.1
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STARTING A NEW BUSINESS AS CAREER CHOICE
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SEE GOOD OPPORTUNITIES
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Figure 3.1 Attitudes and perception of males and females: A comparison of BRICS economies
Source: GEM India 2019–20
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In Fig. 3.1 the final data points for starting a new business as a career choice reflects that both males and 
females are on the same page. 89% of male as well as female members quantify that they intend to start a 
business as a career choice. These are very strong outcomes of the survey and highlight that on the country 
level things are getting better as this much of percentage is very high and reflects that practical changes are 
happening and boosting confidence among adults in the country. 

attitudes and peRceptions to staRt a business in bRics economies

Figure 3.2 highlights a comparison of attitudes and perception of respondents for entrepreneurship in BRICS 
economies. Indians perceive the high level of opportunities and simultaneously possess high fear of failure as 
well. Indians also show high perception level while answering that they have required skills to start a business. 
Comparing the data, it is clear that India leads among the BRICS economies for attitudes among adults for 
available opportunities, skill acquired and fear of failure as well.

Brazil Russian
Federa�on India China South Africa

Opportunity Percep�on 46.37 29.6 83.14 74.86 60.41
Knowledge to Start 62.0 67.4 85.2 35.6 60.4
Fear of Failure 35.6 44.7 62.4 45.2 49.8
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Figure 3.2 Attitudes and perception: A comparison of BRICS economies
Source: GEM Global Report 2019–20

Among BRICS economies lowest perception are affirmed by Chinese respondents, they have low perception 
for knowledge to start a business in future. Indians perceived highly that they possess knowledge and is 
followed by respondents in Russian Federation and Brazil.
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Another important part of these self-perceptions is fear of failure among people to start a business. The data 
in Fig. 3.2 shows that while Indians have highly perceived available opportunities, they also perceive high 
fear of failure. The data shows that 62% of the respondents feared starting a business. The fear of starting a 
business was highest among BRICS nations followed by respondents from South Africa and then by Chinese 
respondents of which 45% respondents felt the fear of failure for starting a business.

These perceptions are highly dynamic and keep changing with the government policies and programs. Adults 
in a country are important to economic activity, while it is clear from research that financial insecurity is the 
biggest perceived barrier for MSME growth in East Asia and Pacific regions. There may be other reasons but 
improvement in perception for opportunities does not mean an improvement in the fear of failure.

self-PerCePtion to stArt A business in eAst AsiA And
pacific countRies

Figure 3.3 highlights a comparison of differences of perceptions between economies throughout South Asia 
and Pacific regions of the world. The data compare Armenia, China, Australia, Japan, Pakistan, Republic of 
Korea and Taiwan. The comparison is important due to its economic, regional and perceptional relevance. The 
data comparison highlights that for perception of available opportunities, India leads, followed by China, and 
Pakistan where 62% of the respondents show a high perception towards available opportunities. 

Looking into the Fig. 3.3, it is clear that high percentage of respondents are positive regarding the knowledge 
to start a business in their country. India leads with 85% of the population perceiving that they possess 
knowledge to start a business in their country. The country is followed by Armenia where 70% of respondents 
believe they possess enough knowledge to start a business. Armenia is followed by China and China is followed 
by Pakistan at 63% of respondents perceiving high knowledge to start a business. 

As likely Indians perceive great opportunities and knowledge. Indians are also full of fear of failure as depicted 
in Fig. 3.3. The data also reveals that more than 62% of Indians believe they have a fear of failure to start a 
business in the country. The fear of failure is lowest among the people of Republic of Korea. Only 7% Koreans 
perceive fear of failure and it is an important statistic to analyse here. Smaller economies are more confident 
and perceive low fear of failure for business creation. More than 40% of the Koreans believe they find an 
opportunity in their country and 40% of Koreans also believe they have a skill to start a business in their 
country. In both the analyses India has firmly positioned itself and has been continuously increasing and 
improving its business environment and possible business growth. 

Region-wise Perceptions and Attitudes
The GEM survey includes samples from every region of the country. Among the four regions of India, 
opportunities are highly perceived in Northern respondents followed by those in the West, East and South. A 
total of 87% population in north India perceives opportunity to start a business. Figure 3.4 also confirms that 
perceived capability is also highly observed by people in the north India followed by west India. 

The data highlight the regional variation for perceived opportunities and perceived capabilities in the country. 
The data also identifies that it is easier to start a business in western region of India and duly followed by 
northern region of the country. South India is consistently low in these statistics and clearly highlights a need 
for more intervention. This also makes it clear that regional difference is visible in the Fig. 3.4. 
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Source: GEM Global Report 2019–20

entRepReneuRial activity in india

Total entrepreneurial activity is the total percentage of the population involved in new business or existing 
business in the country. In this section, majorly the TEA, business ownership, and entrepreneurial employee 
activity are discussed. Data also identifies important nuances for economies where demographic dividend is 
evident and a clear impact is seen. In India, every year data is collected to identify entrepreneurship activity 
among various age groups.

TEA in India
In Table 3.3 total early stage entrepreneurial activity identifies that 15% of the adults in the country are 
involved in some way into business doing either a new or nascent business. India is ranked 13th in the total 
TEA rankings among 50 countries. As per TEA in India 12.7% females and 17% of males are involved. 

The data in the Table 3.3 also highlights established business ownership rates and it is relatively high with 
11% of the total adults in the country involved in established businesses and with a ranking of 10 in the 
GEM survey. The difference between males and females is evident here too, as only 9% females are involved 
in established business and more than 14% males are involved in the established businesses in the country.
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Entrepreneurial employee activity is also an important perspective in this analysis. Data identifies that only 
0.2% adults in the country perceive that they are contributing to entrepreneurial activity in the country. India 
ranks 47th in this and zero percentage of females contribute to it and only 0.3% males perceive any type of 
entrepreneurial employee activity. 

Table 3.3 TEA, EBA and EEA in India

% Adults Rank/50 % Female % Male

Total early-stage Entrepreneurial Activity 15.0 13 12.7 17.1

Established business ownership rate 11.9 10 9.1 14.6

Entrepreneurial Employee Activity 0.2 47T 0.0 0.3

Source: GEM India Survey

Region-wise TEA in India
It is evident in the data (Fig. 3.5) that TEA varies within Indian regions. The recent reports of 2017–18 and 
2018–19 also identified this difference in variations. The differences are majorly caused by the difference of 
the economic status of the states as well as the entrepreneurial culture in the country. The entrepreneurship 
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is praised in certain regions and certain regions meagerly prioritize it. The typical reason for lower TEA in 
one region and higher in other may be explained by the fact that western region of the country is more 
entrepreneurial, more business exist there, industries and work environment is suitable while other regions 
are half mountainous, or poorer than other regions. There may be many causes to the less involvement of 
regions in entrepreneurial activity but, entrepreneurship is growing in the country and is flourishing in the 
facts discussed in the GEM India snapshots.

The data highlights that respondents in the northern region of the country have a higher percentage of 
population involved in total entrepreneurial activity. Followed by south India where a total 16% people are 
involved in TEA. In this 2019–20 survey, it is also clear that only 13% of respondents from western region 
are involved in the total entrepreneurial activity. The proportion of TEA highlighted in this 2019–20 data is 
surprising to some extent as recent GEM India studies identified different regions as high TEA. This identifies 
a changing dynamic of entrepreneurship in the country where regional aspirations are changing and new 
businesses are emerging throughout.
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Figure 3.5 Region-wise TEA in India (% of the adult population aged 18–64 years)
Source: GEM India Survey 

TEA Comparison of Last Three Years Age Groups
In Fig. 3.6 data for a comparison of TEA for three consecutive years is given. Latest data for TEA in India 
highlights good improvement over the preceding years. The improvement is visible in the latest year of data 
collection 2019–20. The data shows that 14% of the adults in the age group of 18–24 are involved in TEA and 
more than 16% of the population is active in TEA in the age group of 25–34. The data is also depictive of the 
picture that TEA among age groups 35–44 and 55–64 has greatly gained ground. The only age group which has 
not improved comparing to last year is in 45–54 age group. The results for the survey conducted in 2019–20 
have shown a constant rise in TEA for all age groups.
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Source: GEM Global Report 2019–20

Gender-wise TEA in BRICS Economies
Total entrepreneurial activity is a significant indicator in this GEM data collected globally. There are various 
outcomes. Figure 3.7 shows how BRICS countries perceive TEA in their respective countries. The results in 
the figure depict a high percentage of 23% male and 23% of female respondent’s involved in entrepreneurial 
activity. The data also highlights that in India 12% of females and 17% of males are engaged in entrepreneurship. 
The graph also shows that in Russia a little difference of percentage can be seen. Only 8% of the women and 
10% of the males are engaged in entrepreneurial activity in Russian federation in 2019–20. The lowest of TEA 
is depicted by people in China, only 7% of females and 9% of males are engaged in entrepreneurial activity. The 
results are clearly depictive of the gender gaps and entrepreneurial capability in these countries. The results 
also verify a significant need for the improvement of gender inequalities in these societies which seems low in 
Brazil, India and China.
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Source: GEM Global Report 2019–20

Age Groups and TEA among BRICS Economies
Figure 3.8 provides a comparison of the entrepreneurship at various age groups among BRICS economies. 
The most ideal age to begin entrepreneurship is in the age group 18–24. The data is predictive of high 
entrepreneurship in Brazil in this age group. It shows that 24% of the people are engaged in entrepreneurship 
in the age group of 18–24. People in process of either starting a new business or those who already have one, 
are in the age group of 18 and 64 years and are considered as a part of the total entrepreneurial activity (TEA) 
in a country. India follows as the second highest with 14% people engaged in entrepreneurship in the age 
group of 18–24.
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The second age group 25–34, considered more mature and relevant for the entrepreneurship endeavors are 
highest in Brazil with 26 and India with 16% respondents in this age group engaged in TEA. Another age 
group in this survey is 35–44 and in this age group Brazil leads among BRICS nations and it is shown that 
26% of the respondents belong to this entrepreneur’s age group. It is again followed by India and Russian 
federation afterwards. 

In the age group of 45–54, Brazil leads among BRICS economies and in the age group of 55–64 India leads with 
a 14% people starting a business at this age. The percentage is high in Brazil with 12% people doing a business 
activity in that country. Respondents of China are continuously low in these statistics and clarify that TEA 
among varied age groups is low. Here it is important to note that entrepreneurship is low and high in different 
countries. This confirms that old people possess more sources and networks to start business in comparison 
to young aged (18–24) in some countries. This gives an important detail of the total entrepreneurial activity 
in India and also clears that TEA is high in the age group of 25–34 and is expected to rise. It is important 
to mention here that the entrepreneurship measurement mentioned above includes organizational lifecycle 
approach i.e., nascent, new business, established business or nascent entrepreneurs.
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oppoRtunism, pRoactivity, innovative capacity and vision

Perceptions, proactivity, innovativeness and vision identify the future youth in business. Opportunism is 
the realization that youth rarely see any opportunity to do business. Proactivity is the possibility of acting 
on an opportunity sighted by the youth. Innovative capacity is the percentage of the population who agree 
other people think they are innovative. Also, vision clears that every decision of the youth is a part of their 
long-term career plan. This data is significant for the countries like India which envisions a growth of start-
ups in the coming years and expects a huge surge of start-ups and businesses for the employment growth and 
economic upliftment of the population. 

The data in Fig. 3.9 shows that 77% of the Indian respondents perceive a vision and 70% of them perceive they 
are innovative. It is also observed that 66% of Indians perceive they are proactive and 71% of the respondents 
perceive being opportunistic. India leads among BRICS economies for these data points and clears that 
entrepreneurship and its features are growing in the country. These data points are recently modified in the 
GEM methodology to give a clear vision of the youth of these economies.
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Figure 3.9 A comparison of BRICS countries
Source: GEM Global Report 2019–20

Nascent, New Business and Established Business Ownership Rate 
Nascent business ownership, new business ownership and established business ownership rates are three 
different indicators of entrepreneurship progress in India and other economies. Nascent are those individuals 
in the age group 18–65 who are in the process of starting a business but nothing concrete has emerged. In Fig. 
3.10 data highlights that 9.4% of the Indians own a nascent business. Comparing data with other emerging 
countries in the world we find that among these countries highest number of Indians own nascent enterprises. 
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New business ownership rate shows businesses that have started but did not pay any salary to employees. 
The new enterprise ownership rate in India is 5.9 but the highest is in Brazil where 15 people possess a new 
business. This gives rise to many new generalizations and perspectives of new business creation in different 
countries. Other countries which show high new business ownership rate are Russian Federation (4.8), China 
(3.6) and Japan (2.1). This is an important factor to understand the current position of entrepreneurship in 
a country. 
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Figure 3.10 Nascent, New Business and Established Business Ownership Rate economies
Source: GEM Global Report 2019–20

The established business rate highlights businesses established sometime back and have paid their first 
salaries to the employees. Information regarding the level of established businesses in a country is essential 
as it indicates the sustainability of entrepreneurship in a country. Most of these businesses have passed the 
start-up and new business stage. These enterprises are ready to contribute to the country’s employment and 
growth by introducing new products and processes. The data highlights that established business ownership 
rate is highest in Brazil (16) followed by India at 11.9% and China (9.3). Other countries which follow in this 
indicator are Russian Federation, Japan and Pakistan.

Business Exit and Discontinuation
The business exit and discontinuation are both different entities, varying in different economies. Economic 
condition, personal, and finance are major reasons for discontinuation and exits. People exit either to join or 
start a venture or to discontinue a business. On the other hand, discontinuation may happen due to lack of 
business profitability, problems with accessing finance and running out of working capital. Business exit rate 
is evident and highest in China followed by Brazil, India and South Africa. Another important data point in 
Fig. 3.11 is how many people exited a business but business continued. The statistics show that China has the 
highest exit and continue rates followed by India with 2.1% people exiting a business but businesses continue. 
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The business in the 2019–20 also discontinued due to exit of the people. Figure 3.11 highlights that with 4.8% 
of the population exited a business which was later on discontinued. The rate is high in South Africa as well 
and as in China with 4% of the population exiting a business which then discontinued. The data points for 
India show that 2.9% people exited a business and business got discontinued.

The data also highlights the reason for exit and in Fig. 3.11, it can be seen that least of the respondents gave 
a positive reason for business exit. As evident in the graph, only 1% of the people exited a business due to 
positive reasons and 5.1% exited due to negative reasons in Brazil. This was followed by China with only 1.7% 
people exiting due to positive reasons and 5.8% exited due to negative reasons. In India 1.6% exited due to 
positive reasons and 3.4% due to negative reasons which then discontinued the business.

motivation foR entRepReneuRship

Individual motivation is a primary source of new businesses. In this latest 2019–20 data survey, questions 
for motivation are more clearly drafted and seek answers for what motivates people for entrepreneurship 
throughout the world. In India motivations for business are majorly due to job scarcity, opportunities, 
growing market and family reasons. Motivation for entrepreneurial activity depends upon the resource access 
of an individual (Aldrich & Zimmer, 1986). The source of motivation varied throughout the economies which 
participated for GEM 2019–20. 

Table 3.4 provides data for both males, females and percentage of TEA. The data reveals that globally 
entrepreneurs want to make a difference in the world. It is highest in India, 86% of the total TEA want to 
make a difference in the world and is followed by South Africa where 85% of the entrepreneurs want to make 
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a difference in the world. The data are high in both the gender categories as well. In India and South Africa 
85% males, 88% females and 82% male and 87% females, respectively, are committed to make a difference in 
the world. From this data, it is clear that female percentage is higher for their motivation to make a change 
in the world.

Another important perspective in this series of outcomes is whether entrepreneurs build to make a great 
wealth or high income out of their business. The data reveals that the highest percentage (88%) of Indian 
adults seek entrepreneurship to build a great wealth and increase income. India is followed by South Africa 
with 78% of the population and 69% of the Russian Federation population consider wealth creation as a major 
objective behind their entrepreneurial journey. Males are more inclined as percentages show that percentage 
of males is higher than females who want to increase wealth and generate high income out of their businesses.

Table 3.4 Entrepreneurial Motivation: A comparison of East Asia and Pacific 

Motivation to start a business To make a difference in the world To build great wealth or very high income

Country name % of TEA % of Male TEA % of Female TEA % of TEA % of Male TEA % of Female TEA

Brazil 51.4 49.6 53.2 36.9 41.9 31.8

China 39.7 36.7 43.9 48.4 54.0 40.8

India 86.8 85.7 88.5 87.2 90.1 83.1

Russian Federation 27.1 25.6 28.7 69.7 70.8 68.5

South Africa 85.0 82.9 87.1 78.9 83.6 74.0

Average 58.0 56.1 60.3 64.2 68.1 59.6

Source: GEM Global Report 2019–20

More than 70% of the businesses in the world are dominated by families and doing business is a family affair. 
The question is whether entrepreneurs are motivated to continue family tradition. The percentage is highest 
in India again as there is a huge percentage of businesses in India run by families. Family has a great role 
to play in career choices of many budding entrepreneurs. It is also high in South Africa and China. A higher 
percentage of male TEA is motivated to do business and continue the family tradition. 

The jobs are a scarce affair in many of the prominent countries and India is also facing the same with many 
other. Scarcity of jobs or necessity to earn sometimes motivates people to become entrepreneurs. The 
percentage of TEA who were motivated because jobs are scarce in their country is evident in Table 3.5. The 
data highlights that in South Africa 90% of the entrepreneurs are motivated by it and more than 88% in 
Brazil, 87% in India and 78% in Russian Federation. It shows that the job scarcity is not just related to East 
Asia but countries outside it are also facing the same problem. Among males it is clear that in India 89% are 
motivated for entrepreneurship due to the scarcity of jobs in the country and the same percentage of adults in 
South Africa are motivated to be entrepreneurs. It is more than 91% in South Africa, 90% in Brazil and 84% 
in India that females are motivated for entrepreneurship in these countries. 

Table 3.5 Entrepreneurial Motivation: A comparison of East Asia and Pacific

Motivation to Start a Business To continue a family tradition To earn a living because jobs are scarce

Country name % of TEA % of Male TEA % of Female TEA % of TEA % of Male TEA % of Female TEA

Brazil 26.6 28.8 24.4 88.4 86.0 90.8

China 40.6 33.8 50.0 65.8 64.2 68.0

India 79.8 78.9 81.0 87.5 89.9 84.1

Russian Federation 24.9 26.4 23.3 78.8 76.0 81.7

South Africa 48.0 43.7 52.5 90.3 89.4 91.2

Average 44.0 42.3 46.2 82.1 81.1 83.2

Source: GEM Global Report 2019–20
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The data results highlight that many things motivate a person to be an entrepreneur and among them going 
for a family business, making a difference in the world and to earn a living due to scarcity of jobs are critical 
to these factors. 

GRowth expectation

Growth is a very diverse phenomenon and is used in diverse ways. It is related to employment growth, 
innovation growth, sales growth, technological progress and others. These identifications of growth are 
very important and help us identify the prospects of a certain industry or enterprise. In GEM study, growth 
expectations are related to the percentage of 18–64 population who expect to increase a particular number 
of employees in the coming years. In a country like India population is huge and is increasing year on year. 
The growth of jobs and work must encompass population growth which can lead to economic growth of the 
country.

The data listed in Table 3.6 is given for entrepreneurship impact in India. The data shows that only 1.6% of 
the TEA are expecting a growth of more than six new employees in their business. The data highlights the 
expectations from the near future and clarifies that a small percentage of entrepreneurs perceive employee 
growth in their businesses. 

Another important aspect highlighted in this table is the revenue generated from international business. It is 
also important to understand the international business potential of India. Only 0.1% adults in India confirm 
they earned their 25% or more revenue from international business transactions. India is at 49th rank for 
revenue generated from international business. 

The data in Table 3.6 presents important information regarding the scope of customers and products/
processes. The data identifies that only 0.3% of TEA verify their products and processes compatible for 
national scope. India has 45th rank for global scope of their customer’s products and processes. The ranking 
and 0.0 percentage of adults identifies need for interventions to improve ranking and percentage of Indian 
TEA for global presence.

The country ranks 47th for industry percentage in business services. The data here gives that 3.3% of the TEA 
perceive that they are in business services. These statistics identify strengths, weaknesses and possibilities for 
improvement through this entrepreneurship impact data (Table 3.6).

Table 3.6 Entrepreneurial Impact: A comparison of East Asia and Pacific 

Entrepreneurship Impact % Adults Rank/50

Job expectations (6+) 1.6 38T

International (25%+ revenue) 0.1 49T

National Scope (customers and products/process) 0.3 42T

Global scope (customers and products/process) 0.0 45T

Industry (% TEA in Business Services) 3.3 47

Source: GEM Global Report 2019–20

Employment Growth Expectation
In this section growth of the TEA is discussed. The TEA in a country leads us to understand the entrepreneurial 
activity and growth explains the plans for employing new people in order to achieve growth. The data highlights 
that more than 7% of Armenians do not expect any increase in the number of employees in their business. 
Nearly 7% Indians also believe they will not add any new employee to their business and the same percentage 
is high in Republic of Korea and China. 
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There is a significant percentage of TEA that considers increasing 1–5 employees in their business in next 
five years. The data is clear that around 7% of Armenians and 3.2% of Republic of Korea expect to increase 
employment. However, the percentage in India is 6.4 which means a significant number of business are 
planning to engage 1–5 new employees in their business.

Around 6% of the TEA in Armenia want to increase employee strength by six or more in coming years. The 
percentage is half in Republic of Korea and keeps decreasing with other economies. It is only 1.6% of total 
TEA in India who want to increase employment and only 0.5% of TEA in Pakistan who want to increase their 
employment by 6 or more people in the next five years.

Table 3.6 Employment projection for the next five years by TEA in India (% of population aged 18–64 years)

Economy
Job Creation Expectations

0 jobs 1–5 jobs 6 or more jobs

Armenia 7.7 6.9 6.4

Australia 3.6 4.3 2.6

China 5.4 1.6 1.7

India 6.9 6.4 1.6

Japan 2.4 1.5 1.5

Pakistan 1.8 1.4 0.5

Republic of Korea 6.1 5.6 3.2

Taiwan 3.4 2.4 2.5

Average 4.7 3.8 2.5

Source: GEM Global Report 2019–20

The new addition of questions in this section highlights the customer strength of the business in these 
economies. The data shows that 0.3% of the TEA believe their products are suitable for national markets and 
the percentage is high in Armenia (2.5), Taiwan (2.5), and 1.3 in Japan. 

In this data table (Table 3.7), numbers help us identify which country’s TEA has high customers from 
international markets and products suitable for outside markets. The data reveals that very low percentage of 
TEA identifies their products and processes suitable for global markets. In India and Pakistan 0.0 percentage 
of TEA perceive they have not acquired any customers from global or international markets. At the end of the 
data table, TEA percentage perceive that 25% of their revenue will originate from outside the country. The 
data shows that 4% of the Armenian TEA expect their 25% revenue from outside the country. While as only 
0.4% form China, 0.1% form India and 0.2% from Pakistan believe their revenues will emerge from outside 
their country. 

Table 3.7 Employment projection for the next five years by TEA in India (% of population aged 18–64 years)

Economy
At least national scope for its 

customers and new products or 
processes

Global scope for its 
customers and new products 

or processes

Expecting 25% or more of revenue 
from customers outside own 

economy

Armenia 2.5 0.4 4.0

Australia 1.7 0.5 1.3

China 0.3 0.1 0.4

India 0.3 0.0 0.1

Japan 1.3 0.2 0.5

Pakistan 0.2 0.0 0.2

Republic of Korea 1.8 0.3 0.5

Taiwan 2.5 0.6 0.7

Average 1.3 0.3 1.0

Source: GEM Global Report 2019–20
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industRy sectoR paRticipation in india

Industry sector participation in this survey represents various types of businesses which participate in the 
survey. The results collectively provide data about the concentration of businesses in different sectors. In 
the year 2019–20, various sector businesses participated including agriculture, mining, finance, professional 
services, administrative services, personal consumer services and wholesale and retail. Figure 3.12 shows data 
for Indian business sector concentration. The data highlights that 61% of the total TEA in India is engaged 
in wholesale and retail businesses. Another high concentration is from manufacturing sector (11.9) followed 
by health, education, government and social service sector. The data also provides information for other 
important sectors in India such as agriculture, mining, transportation, professional services and others in 
which Indian TEA participates.
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Figure 3.12 Distribution of sectors in India
Source: GEM India survey

Sector-wise Distribution of Industries in BRICS Economies
The global entrepreneurship survey conducted in different economies identifies retail and wholesale as the 
two most important forms of businesses being run in every economy. The data in Fig. 3.13 highlights that 
majority of the respondents in BRICS economies are also in the same type of business and industry and it 
is followed with variation by enterprises in health, education, government and social sector. The data is also 
clear that highest number of retail and wholesale businesses as identified in survey are run in India. Besides 
these people are also involved in other sectors like, professional services, finance, agriculture and mining. 
Every other sector is marginally being represented in India and other BRICS economies. There is a growing 
percentage of businesses in manufacturing sector as well. The important sector in the BRICS as identified 
in the graph are health, education, government and social services, transportation, manufacturing, mining, 
agriculture. These highlight concentrated percentages among various sectors in Fig. 3.13. 
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Figure 3.13 Industry sector participation of % of TEA in BRICS Economies

Source: GEM Global Report 2019–20

APS country survey in India was conducted with more than 4000 people in 2019–20. The data has been 
analyzed with SPSS to understand the various outcomes of the survey. The data results point that various 
nuances of entrepreneurship in the country have changed and changed for better. Most of the data points 
such as perceived opportunity, perceived capability, easy to start a business have improved from 2018–19 
survey. This adds to the countries’ efforts being made for entrepreneurship development in the country. 

GEM Report-Book.indb   36 13-02-2021   13:47:04



Entrepreneurship Framework 
Conditions in India: National 
Expert Survey (NES)4

GEM Report-Book.indb   37 13-02-2021   13:47:09



Global Entrepreneurship Monitor India Report 2019/2038

oveRview

Annually, the Global Entrepreneurship Monitor (GEM) comes up with the entrepreneurial trends and 
ecosystem around the world. For a holistic understanding it tries to understand the multiple factors that lead 
to enhance (or hinder) the business creation in the economies. Amongst many, Entrepreneurial Framework 
Condition (EFC) is one of the most important pillars of the entrepreneurial ecosystem. For the assimilation 
of EFC, the Global Entrepreneurship Monitor has adopted National Expert Survey as a methodology to 
assess the conditions and understand the ecosystem in the respective economies. To carry out this research, 
GEM has networked with the national country teams which are associated primarily with top academic 
institutions. The unique tools of GEM benefits numerous stakeholders like; academicians, policymakers, 
entrepreneurs, sponsors and international organizations. The National Expert Survey (NES) provides a 
uniform and harmonised measure for understanding the framework. For the collection of data, NES uses 
the questionnaire with is administered to a minimum of 36 experts in each GEM country. The questionnaire 
allows the measurement of nine key EFCs (Fig. 4.1). 

 

Figure 4.1 Entrepreneurial framework conditions
Source: About National Expert Survey, GEM

entRepReneuRship fRamewoRk conditions: compaRison
of low-inCome Countries 

The GEM survey has considered 12 different parameters on the basis of which we can have a comparison 
between the low-income economies and Indian economy. These 12 parameters are the extension of 9 factors 
of NES mentioned earlier. Overall, the performance of India is admirable. Across all 12 parameters, India 
is ahead of the low-income country performances. Out of all, India has contributed tremendously towards 
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entrepreneurship education at school stage. As we observe the stand of low-income economy, we can witness 
lower figures as compared to India. India is also putting a lot of efforts towards the research and development 
transfer followed by government policies. Indian government is very supportive towards the policy which 
contributes in supporting the startups and existing enterprises.

But, still India has to exert more efforts on physical infrastructure. The country has devoted noticeable efforts 
in physical infrastructure but when compared to low-income countries, India has almost same numbers in the 
records. Another factor which requires attention is the entrepreneurship education at post-school stage. In 
this area, the country has not performed very well. On the other hand, entrepreneurship education at school 
stage has recorded a meritable position. But the condition of entrepreneurship education at post school stage 
is opposite as well as alarming. (Fig. 4.2)
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Figure 4.2 Comparison of low-income countries and India 
Source: GEM India Survey

entRepReneuRial fRamewoRk conditions, bRics nations

When the performance of India and the BRICS nations is compared, we can observe that India is performing 
well across all the pillars. In fact, out of all, India is a leading performer in four factors of entrepreneurial 
frameworks. Figure 4.3 describes the detailed picture of BRICS nations for their performance across different 
parameters of EFC. All the countries are highly focused towards physical infrastructure. Except Brazil, all 
the BRICS nations have bagged maximum score in physical infrastructure. Amongst all the BRICS nations, 
India is leading in government policy: support and relevance, followed by commercial and legal infrastructure, 
internal market burdens or entry regulations and entrepreneurship education at school stage.
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Brazil 4.78 3.92 2.25 3.91 2.03 4.25 3.21 4.53 5.84 3.86 5.49 3.72
China 5.80 5.89 6.16 5.46 4.13 5.74 5.57 5.37 6.88 5.23 7.70 6.78
India 5.73 5.98 5.10 5.53 5.12 5.65 5.31 5.80 6.60 5.70 6.91 6.20
Russia 3.71 3.22 3.05 3.84 2.97 4.21 2.96 4.94 6.03 3.35 6.08 4.08
South Africa 4.03 3.53 2.71 3.10 2.24 3.51 3.16 4.37 4.66 3.36 5.09 3.84

Figure 4.3 Entrepreneurial framework conditions in BRICS nations
Source: GEM India Survey
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China seizes the first rank for National Entrepreneurship Context Index amongst all BRICS nations followed 
by India. Brazil still needs a lot more efforts when compared to other BRICS nations (Fig. 4.4).
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Figure 4.4 National entrepreneurship context index
Source: GEM India Survey

entRepReneuRial fRamewoRk conditions, east asia
and pacific nations

When we compare the performance of East Asian and Pacific Nations, we can observe that India has performed 
very well across all areas. Again, the comparison is done on the basis of 12 factors, out of which India excels 
in 3 aspects. India is a leading performer in commercial and legal infrastructure followed by internal market 
burdens and entrepreneurship education at school stage. In all the nations, governments have majorly 
focused on physical infrastructure, except Republic of Korea, which is more focused towards internal market 
dynamics. Entrepreneurship education at school stage demands maximum attention in all East Asian and 
Pacific nations, except India and Pakistan. Countries like Republic of Korea and Taiwan are doing considerably 
good but they still lack in entrepreneurial upgradation at school level. On the other hand, India shows an 
outstanding performance in entrepreneurship education at school stage amongst all the nations. (Fig. 4.5)
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Figure 4.5 Entrepreneurial framework conditions of East Asia and Pacific nations
Source: GEM India Survey

Overall, India stands at second position among all the East Asian and Pacific nations after China. Pakistan has 
a lot of scope for improvement across all the factors except internal market dynamics. (Fig. 4.6)
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Figure 4.6 National entrepreneurship context index
Source: GEM India Survey

expeRt RatinGs of the entRepReneuRial ecosystem

India has been ranked 6th for its entrepreneurial ecosystem. According to data of National Entrepreneurship 
Context Index, India has put noticeable efforts in making physical infrastructure favorable for the 
entrepreneurial ecosystem. However, the performance of India is appreciable across all the pillars. 
Figure 4.7 represents the ratings attained by India in various factors of framework. The size of bubbles in the 
graph represents the ranking attained by the country. 
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Figure 4.7 Expert Ratings of the Entrepreneurial Ecosystem
Source: GEM India Survey, (size of bubble represents the ranking)

entRepReneuRship financinG in india

India is ranked 4th among the participating nations. Considering the financial support provided by the 
government for entrepreneurs, we can observe a tremendous availability of different financial supports for 
startups and existing businesses. Finance is usually considered the most essential factor for the survival 
of enterprise. The Indian government is very supportive towards the startup funding. For new as well as 
the growing businesses, government has supported the entrepreneurs with angel funding, equity and debt 
funding, IPOs etc. The government also provides subsidies under various schemes for entrepreneurs to start 
as well as grow their businesses. Further, Government of India has also paid attention towards the growth 
and survival of informal sector. They also support the informal entrepreneurs to start their ventures and grow 
them. As per Fig. 4.8 informal sector support bags the maximum value.
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Figure 4.8 Entrepreneurship financing in India
Source: GEM India Survey

GoveRnment suppoRt and policies in india

The ranking of India for government support and policies is 6 out of 54 nations. Government of India has well 
planned policies and a very efficient mechanism for supporting the existing as well as new firms. The central 
government of India collaborates with the local government to provide the best support to entrepreneurs. 
GOI aims to provide support to existing firms in a way that will further help them to grow and survive in the 
competitive market. Every year government comes up with various new policies. In fact, even the existing 
policies are reformed as per the current situations at the point of time. However, central government is more 
actively involved in the support and policy making. In Fig. 4.9 we can clearly observe that local government 
still needs to put more efforts in supporting the existing as well as new firms.

Further, the Government of India needs to be more supportive towards new enterprises. According to the 
graph, the government has fewer policies which are particularly for new firms. Many policies are jointly 
favorable for both existing as well new firms, but, new firms have their own basket of problems. Many such 
issues cannot be handled by the joint policies. Therefore, it is highly required that government focuses on 
launch of policies which are particularly for the new firms.
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Figure 4.9 Government support and policies in India
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taxes and buReaucRacy in india

India is being ranked 11th and as compared to the previous year records, government has improved the 
taxation and bureaucracy in the country. Across all four factors of tax and bureaucracy we can observe a 
better value, which indicates a better and improved ecosystem for the new and existing firms. The maximum 
improvement can be seen in coping with the government bureaucracy, regulations and licensing requirements. 
In India, the government tax and regulations are very predictable as well as consistent, which is suitable for 
the firms. This helps them in survival and growth of their firm. Additionally, this improves the ecosystem for 
the entrepreneurs.

Still a lot more focus is required for the problems faced by new firms. New firm establishment required various 
permits from the government. In many countries these permits are comparatively easier to get. But in India, 
still new firms face a lot of issues and require a considerable span of time to get these permits. (Fig. 4.10) 
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Figure 4.10 Taxes and bureaucracy in India
Source: GEM India Survey

GoveRnment pRoGRams in india

As per the data by GEM survey, government has adequate number of programs to help the new and existing 
firms. The government of India has invested a good amount on science parks and business incubators, which 
is very helpful for firms, especially for the new firms and startups. For this, India has bagged 9th rank out 
of 54 economies that participated in this survey. Figure 4.11 highlights the detailed information about the 
government programs that support the existing and new businesses through various means. In addition to 
this, a considerable point is that government is very successful in providing assistance to large number of 
entrepreneurs through these programs. The GOI needs to focus towards the help and assistance provided by 
the government agencies. Still, people working at government agencies are not very competent and effective 
in supporting new and growing firms.
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Figure 4.11 Government programs in India
Source: GEM India Survey

eduCAtion – PrimAry And seCondAry in indiA

A lot of focus of government is now shifting towards primary and secondary level of entrepreneurial education. 
At school level, teachers are engaging children in lot of creative activities which develop entrepreneurial 
skills among the students at an early stage of life. These activities help the students to cope up with different 
situations and develop themselves according to the environment. All this contributes later when they have to 
deal with the dynamic business environments. In this aspect, India stands at number 5 among the participating 
nations. 

But only engaging in these activities is not sufficient. Students need to know enough about entrepreneurship 
so that they could consider it as a career option. It is very necessary that students get enlightened about the 
entrepreneurship as their career option in future. For this schools have to teach them about the fundamentals 
and cores of entrepreneurship. It is important that students get aware about this at school level, both primary 
as well as secondary. (Fig. 4.12) 

As per the data, government needs to put a lot of effort to start educating students about entrepreneurship at 
school level. Currently, very less effort can be seen towards the entrepreneurial education in schools.
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Figure 4.12 Education – primary and secondary in India
Source: GEM India Survey

eduCAtion – Post-seCondAry level in indiA

At post-secondary level, government is inculcating many vocational as well as professional courses, which 
are highly focused on entrepreneurship. Many institutions are being set up which are specialised in the 
entrepreneurial training among the students. Through these courses, students get proper training to start 
their own business. This also encourages the youth as well as makes them confident about their ability to 
run a successful enterprise. India ranks 8th among all the nations for their entrepreneurial education at post-
secondary level. 

As compared to the previous year, we can observe an increase in such vocational and professional courses in 
the institutions. Adding to this, there is an increase in the level of preparation for the growth of businesses 
and startups. There is also marked increase in the adequate preparation required among the students for firms 
and startups as compared to previous year, but, still a lot of effort is required in this area. The government 
should encourage the educational institutions so that they can contribute better in preparing the youth for 
growth of enterprises and startups. (Fig. 4.13)
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Figure 4.13 Education – Post-Secondary level in India
Source: GEM India Survey

commeRcial and leGal infRastRuctuRe in india

Compared to previous year, India is able to shift its position from 9th rank to 8th rank this year. Considering the 
commercial and legal infrastructure, the ecosystem of the country is quite favorable. As per the survey data of 
GEM, it is easy for existing as well as new firms to get the banking facilities. For any business, banking services 
are one of the most important services to run a smooth business. If these services get hampered, it gets 
very difficult for firms to run their operations smoothly. Considering the importance of banking, government 
has put sufficient efforts to make banking services available to all entrepreneurs. The current strategy of 
government, making India cashless, helps the entrepreneurs in much larger way. This makes the services 
just a click away for firms as well as their customers. This accommodates both the parties in the market and 
supports them for smooth and consistent transactions. (Fig. 4.14)

Another functionality required for a smooth running of a business is the professional and legal help. Businesses 
have to keep a good record of their transactions and peculiar details of their working. All this is possible when 
they have experts to help them record their proceedings. This requires the help of professional and legal services 
as well as accountants. In India, entrepreneurs have an easy access to such services. Further, if considering the 
subcontractors, suppliers and consultants, entrepreneurs do not find it a hustle, but there is a great scope of 
improvement. Still, entrepreneurs have to put considerable efforts to get suitable subcontractors, suppliers 
and consultants.

inteRnal maRket dynamics in india

We can observe a drastic shift in country’s ranking this year. The ranking of India is 4th as compared to 7th 
rank last year. Every year, India is getting better at internal market dynamics. We can observe a consistent 
improvement, leading towards a favourable ecosystem for the entrepreneurs. As compared to previous year, 
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both business-to-business and consumer goods and services recorded the improvement. Still, there is more 
scope for improvement in business-to-business goods and services market dynamics. (Fig. 4.15)
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Figure 4.14 Commercial and legal infrastructure in India
Source: GEM India Survey
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inteRnal maRket openness in india 

Again, in internal market openness, India has considerably improved its position from rank 6th to 2nd this 
year. Compared to previous year, we can observe appreciable improvement in anti-trust legislation. Further, 
considerable efforts can be seen in the affordability factor of firms to enter the market. Eventually, now it is 
easier for firms to enter the market. Affordability is not much of a problem, which encourages more startups 
to establish themselves and enter the competitive market. Other than affordability, overall, the government 
has focused a lot to make it easier for the firms to enter and sustain in the market. However, there is a lot of 
scope for improvement when we consider the blockage created by the established firms. New firms are afraid 
of the big competitors in the market. And this is one of the major factors that stops the new firms to enter 
the market. Not only the new firms suffer from this blockage, but, some existing smaller firms face a lot of 
difficulty in growth. If we need a healthy and competitive market, then, government needs to focus on this 
problem. Otherwise, this can violate the healthy competition of the market. (Fig. 4.16)
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Figure 4.16 Internal market openness in India 
Source: GEM India Survey

physical infRastRuctuRe in india

Out of all the 12 factors, physical infrastructure is the most developed and focused area. Physical infrastructure 
plays a vital role and government has paid sufficient attention on development of the physical infrastructure 
in the country. As compared to previous year, there is an improvement across all the infrastructural 
facilities. Especially, there is a noticeable increase in the basic facilities and communicational access (Fig. 
4.17). Government has not only focused on the availability, but, also on the affordability factor. For the new 
firms, affordability of such services is a crucial factor. For existing as well as new and growing firms, it is very 
affordable to get all the basic infrastructure facilities as well as communication access. 

R&d tRansfeR in india

The R&D transfer has improved when compared to previous year. Specially, the affordability of latest technology 
for new and growing firms has improved. But, the new and growing firms do not enjoy equal opportunities 
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when it comes to accessibility of new research and technology as compared to large and established firms. 
The government is very supportive towards the commercialisation aspect of researches done by engineers, 
scientists and universities. (Fig. 4.18)
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Figure 4.17 Physical infrastructure in India
Source: GEM India Survey
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Figure 4.18 R&D transfer in India
Source: GEM India Survey
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cultuRal and social noRms in india

Improving the cultural and social norms, India is ranked 12th this year and has enhanced its ranking by 
two places as compared to the previous year. Overall, the social and cultural norms are favourable in India. 
As compared to previous year, a lot of improvement can be observed in all the factors. Figure 4.19 gives 
detailed information about the contribution of cultural and social norms that encourage the entrepreneurs in 
setting up a successful enterprise as well as in the growth of these firms. One of the best factors is that, the 
country’s culture and social norms encourage the risk-taking factor, which is a very supportive aspect for any 
entrepreneur. 

6.44

6.25

6.08

6.08

6.11

5.90 6.00 6.10 6.20 6.30 6.40 6.50

In my country, the na�onal culture is highly
suppor�ve of individual success achieved through

own personal efforts

In my country, the na�onal culture emphasizes
self-sufficiency, autonomy, and personal ini�a�ve

In my country, the na�onal culture encourages
entrepreneurial risk-taking

In my country, the na�onal culture encourages
crea�vity and innova�veness

In my country, the na�onal culture emphasizes
the responsibility that the individual (rather than
the collec�ve) has in managing his or her own life

Figure 4.19 Cultural and social norms in India
Source: GEM India Survey

constRains, fosteRinG factoRs and Recommendations to 
stRenGthen entRepReneuRship in india 

According to the NES 2019–20 highlights, 5 factors are considered as the constraints in the entrepreneurial 
environment of India. These 5 factors include financial support; government policies; cultural and social 
norms; political, institutional and social context; and economic climate. Figure 4.20 shows the percentage 
share of constraints in the economy.

Similarly, Fig. 4.21 shows the fostering factors involved in the entrepreneurial ecosystem of India. 
Government policies, education and training, capacity to entrepreneurs, financial support and access to 
physical infrastructure contributes as the fostering factors in India. Among these five, government policy 
bags the maximum share.
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Figure 4.20 Constrains of entrepreneurship in India
Source: GEM India Survey, (in percentages)
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Figure 4.21 Fostering factors for entrepreneurial activity in India
Source: GEM India Survey, (in percentages)

Further, Fig. 4.22 highlights the recommendations that can improve entrepreneurial activities in India. As 
per the data, government needs to focus on the government policies at the most, followed by education and 
training and financial support. The graph in this figure showcases the share of these three factors that are 
recommended to improve the entrepreneurial ecosystem in India. 
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Figure 4.22 Recommendations to improve entrepreneurial activity in India
Source: GEM India Survey, (in percentages)
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Global GEM over the last 21 years has grown as a source of great information for entrepreneurial activity, 
entrepreneurial motivations, perceptions and activities. The 2019–20 survey and data analysis provides a 
range of new information relevant to the entrepreneurship ecosystem as well. Entrepreneurship growth 
in the country is clearly visible in this GEM 2019–20 survey. The detailed information is a product of the 
survey conducted and experts interviewed for this study in India and throughout the world, by global 
entrepreneurship teams. It is a result of a huge survey, answering the same questionnaire throughout the 
global entrepreneurship monitored participants. 

Every year improvements are made and new additions in the data collection are introduced. In this year 
too improved questions for motivations of new entrepreneurship are given. It highlights the motivations 
of a purpose-driven entrepreneurship in different countries and India in particular. The emergence of a 
purpose-driven entrepreneurship alongside more traditional motivations of generating income or choosing 
entrepreneurship due to scarcity of jobs are major highlights, in this year’s GEM analysis. The data for 
2019–20 also improved on self-perceptions of opportunism and proactivity. The questions are improved to 
understand the actions and probability of taking entrepreneurship as a career. This new information and the 
entrepreneurial activity in the country can open new research areas and provide more viable data sources. 

GEM survey is a country-wide survey of entrepreneurs, adults, nascent entrepreneurs, established 
entrepreneurs, female entrepreneurs, experts, and start-up-founders to understand the entrepreneurship 
status and perceptions. GEM data is acknowledged worldwide as the finest source for entrepreneurship 
information. It has retained an important position with reference to researchers and policymakers to 
enhance the global outlook of entrepreneurship in a country. GEM data brings together both personal and 
societal perspectives to entrepreneurship as well as expert views on the ecosystem to analyse and look into 
the entrepreneurship status of the country. It is a rich source of data for academicians, entrepreneurship 
researchers, policymakers and professionals who rely on this data and increase their awareness and enhance 
knowledge base related to entrepreneurship in the country. Also, it is a rich source of information to understand 
the multilayered dimensions of entrepreneurship in the country.

India is bestowed with the biggest demographic dividend in the world and a good human resource is considered 
a wealth for the country. Interestingly, India holds nearly 17% of the world population which is young and 
ready to work. Analysis of APS data has given a strong overview of the current entrepreneurship condition 
in India and also highlights the areas of concern and areas of improvement to us. Let’s discuss the major key 
points from the 2019–20 GEM India survey. 

 Key Points from the Adult PoPulAtion survey (APs)

 Q There is a strong percentage of respondents who positively answered the ‘know someone who has started 
a new business’. The data highlights that around 64% of the population knows someone who has started 
a business recently or lately. 

 Q The data for percentage of population who perceive there are good opportunities in their area for new 
business has gained positively from the preceding years. The data shows that 83% of the population 
perceives that there is a good opportunity to start a business in their area. Of the 50 economies who 
participated India has ranked 2nd for perceived opportunities. Perceived opportunity was 49.8% in 
2018–19. This is a clear indication that opportunity perception has changed and improved in India.

 Q The perceived capability approach has gained over the last year and in 2019–20 data, 85% of the 
population believes they possess skills and knowledge to start a business. The statistics have greatly 
improved since last year. The data for 2018–19 highlighted that 52.2% of the population has desirable 
skills which increased to 85% in this 2019–20 survey.
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 Q As likely as perceived opportunities has increased, the data for fear of failure among youth has also 
increased. The data shows that fear of failure has increased among people. It was 50% of population in 
2018 who feared of starting a business and fear of failure has increased to 62% of the population. The 
data highlights that there is a fear of failure among youth to choose and to be entrepreneurs.

 Q Entrepreneurial intention is a very important part of the survey and highlights the possibility of people 
getting into business. The level of intentions among population keeps changing and compared to last year 
survey a persistent change has been observed. Entrepreneurial intentions had been 20.6% in 2018–19 
and changed over to 33.3% in 2019–20. The big change of perception may be due to the numerous new 
initiatives that government has been taking and the improved ranking of India in ease of doing business. 

 Q The data has greatly improved for easy to start a business in India. The data for 2019–20 reflects that 
80% of the population in India considers that it is easy to start a business in India. India has greatly 
improved in ranking for ease of doing business in the world. There are many other factors responsible 
for it as well.

 Q The rate of total early-stage entrepreneurship (TEA) in India has also improved and in 2019–20 data, 
it is clear that TEA in adults has increased to 15% among adults and India now ranks 13th among 50 
countries surveyed. Total early stage entrepreneurial activity benefits growth of the entrepreneurship 
development in the country. 

 Q Among female adults TEA has increased significantly as 12% of the total female population is engaged 
in entrepreneurship in India and 17% of the males are engaged in the same. The male-female difference 
still exits and needs to be worked on to improve female representation in the overall TEA of the country.

 Q The discussion for established business ownership is important and it is 11.9% of population which 
is engaged in established business. The numbers decreased to 9.1% for female and 14.6% for male 
population in the country. 

 Q Another important data to discuss is regarding the entrepreneurial employee activity for which India is 
ranked at 47 and only 0.2% of the survey respondents. The data points are zero for female and it is 0.3 
for male respondents. 

 Q The data of motivation for entrepreneurship is now more refined and very relevant to the entrepreneurship 
development in the country. People are majorly motivated by four different reasons to start a business. 
86% of the people in India want to start a business to make a difference in the world. The percentage is 
higher for females and it is 85% males in the population. Another important category is to build a great 
wealth from the business and data shows 87% of the population is motivated by this. 83% females and 
90% of males are motivated by the same objective of building a great wealth. 

 Q Among people 79% are motivated because they want to continue their family tradition and this 
comprises 81% of females and 78% of males. In India, people are also motivated by to earn a living and 
87% population wants to pursue entrepreneurship because of this. There is 84% of females and 89% of 
males in the country who want to start a business to earn a living.

Key tAKes from nes 2019–20

The national expert survey is the second essential survey conducted by GEM every year and this year it was 
conducted in 54 economies and results are summed up in a newly formed National Entrepreneurship Context 
Index (NECI). NECI identifies the capacity of the ecosystem of the particular country for the enhancement of 
the entrepreneurship in the country. 

NES survey in India is based on 72 individual experts from field of entrepreneurship, start-up, and academics. 
Experts from various fields directly or indirectly involved with the entrepreneurship domain, suggest new 
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things towards the improvement of the entrepreneurship framework conditions. However, the experts feel that 
the following constraints still hinder growth of entrepreneurship and development in India. Among the NES 
experts, 37% perceive financial support as a major constraint for the strengthening of the entrepreneurship 
ecosystem of the country. Finance has been highlighted by a number of researchers as an important constraint 
for the business start-up and growth in India as well as East Asia. Experts also consider government policy 
framing and implementation as an important aspect for the development of entrepreneurship in the country. 
Experts also consider cultural and social norms, political institutions and social context, and economic climate 
as important constraints for entrepreneurship growth in the country. (Fig. 5.1)
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Figure 5.1 Important constraints for entrepreneurship growth in the country
Source: NES India Survey

At the same time, the major enablers for entrepreneurship development in India are as follows. Figure 5.2 
provides enablers for entrepreneurship in the country. The experts highlight government policies their 
formulation and implementation as important enablers. Another 26% of the experts highlight that education 
and training are vital in enabling entrepreneurship in the country. While 23% experts believe that capacity 
to entrepreneurs, 16% of experts believe greater financial support and 15% believe access to physical 
infrastructure are great enablers to entrepreneurship in the country.
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Figure 5.2 Enablers for entrepreneurship in the country
Source: NES India survey
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Experts have also given their suggestion and recommendation for improving overall entrepreneurial 
ecosystem of the country. The three major points given by experts are to improve government policy and 
its implementation regarding entrepreneurship development. Introduce and increase entrepreneurship 
education in the country and increase financial support and its reimbursement to the intended 
entrepreneurs in the country. 

entRepReneuRship policy Recommendations foR india

The demographic dividend of India is a deciding factor in the future of the country. Entrepreneurship is being 
promoted with utmost enthusiasm and policy makers hope that entrepreneurship is the future of the country. 
The number of start-up unicorns has been increasing and adding to the list. The easiest way to set a thing into 
the minds is done through its students. The change in the mindset and positive thoughts for entrepreneurship 
will lead to a greater entrepreneurial activity. A culture of entrepreneurship will boost the entrepreneurship 
automatically.

Entrepreneurship education at both secondary and higher levels needs policy attention. The changes in the 
way that only few boards have included entrepreneurship in the curriculum opens way to higher education 
institutions to introduce entrepreneurship as a part of their curriculum to foster entrepreneurship in the 
country.

Looking at the NES data, it is clear that ecosystem is growing but experts look concerned about many of the 
framework conditions. As 0 in the Likert scale indicates very inadequate and insufficient, and 10 as most 
adequate, majority of the final expert rankings are between 5 and 6. Only internal market dynamics, physical 
infrastructure, cultural and social norms surpass the limit of five (neither good nor bad) in a scale of 0–10. This 
indicates a need for greater encouragement and boosting of entrepreneurial activity in the country. However, 
with new initiatives by the government this tends to be improving. Overall, the expert survey indicates 
positively towards the existing and improving entrepreneurial ecosystem in the country. Also, with the new 
initiatives by the government, there is bound to be further improvement in the coming years. 

Concluding this assessment of perceptions and expert opinions for a country of more than a billion 
population, with many billionaires as well as critical poverty zones, is not easy. However, it is inevitable to 
say that the government and private organisations play a great role in making India, already the third largest 
entrepreneurship ecosystem, a more significant global market driven by innovation, human capital, skilled 
labour, entrepreneurial ventures and funding agencies.
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The Entrepreneurship Development Institute of India (EDII), Ahmedabad was set up in 1983 as an autonomous 
and not-for-profit institute with support of apex financial institutions - the IDBI Bank Ltd., IFCI Ltd., ICICI 
Bank Ltd. and State Bank of India (SBI). The Government of Gujarat pledged twenty-three acres of land on 
which stands the majestic and sprawling EDII Campus. EDII began by conceptualising Entrepreneurship 
Development Programmes (EDPs), and subsequently launched a fine tuned and tested training model for 
New Enterprise Creation, popularly known as EDII-EDP model. Gradually, EDII moved on to adopt the role of 
a National Resource Institute in the field, broad basing its efforts internationally too, with the setting up of 
Entrepreneurship Development Centres in Cambodia, Laos, Myanmar, Vietnam and Uzbekistan. EDII works 
with the central government and various state governments in a collaborative frame. The institute plays a 
major role in creating and sharpening the entrepreneurial culture in Gujarat and the country. 

It conducts a variety of programmes and projects across sectors under its in-house Departments of Policy 
Advocacy, Knowledge and Research, Entrepreneurship Education; Projects; Business Development Services 
& National Outreach and Developing Economy Engagement. Emphasizing on research, EDII also set up the 
Centre for Research in Entrepreneurship Education and Development (CREED) on its campus, in the year 
1997. The goal of CREED is to facilitate expansion of the boundaries of knowledge and give an identifiable 
thrust to the entrepreneurship development movement. The focus areas of CREED include Entrepreneurship 
Education, Innovations in Training Techniques, Voluntary Sector: Issues and Interventions, Gender and 
Enterprise Development, Micro Finance and Micro Enterprise Development and Emerging Profile of 
Entrepreneurship.

In consonance with the emphasis on start-ups and innovations, EDII has hosted the Technology Business 
Incubator (TBI), CrAdLE. The TBI is catalysed and supported by DST, Govt. of India. It focusses on incubating 
start-ups in the potential areas of food/agriculture, manufacturing, renewable energy and healthcare. 

The first national resource institute in entrepreneurship training, research, education and institution building, 
EDII has successfully brought about a change in the way entrepreneurship is perceived. The institute has 
earned regional, national and international recognition for boosting entrepreneurship and start-ups across 
segments and sectors through innovative models and by intermediating creatively among stakeholders such 
as; new age potential entrepreneurs, existing entrepreneurs, incubation centres, and venture capitalists. 

the depaRtments at edii

Policy Advocacy, Knowledge and Research
An acknowledged Centre for Research in Entrepreneurship, Public Policy & Advocacy, this department seeks to 
provide conceptual underpinnings to national and international policies, assist policy makers in their efforts 
to promote entrepreneurship opportunities and call upon government bodies and private organizations to 
integrate entrepreneurship in their development policies.

Entrepreneurship Education
To augment the supply of new entrepreneurs, this department aims at establishing entrepreneurship as an 
academic discipline and creating a conducive ecosystem for its growth. The department offers industry relevant 
approved academic courses and programmes to strengthen entrepreneurship education, and undertakes 
curriculum development on entrepreneurship, thus establishing higher-order achievements in the domain.

Department of Projects 
Towards undertaking projects for economic and entrepreneurial transformations, this department works for 
the corporates as well as the government. It aims at partnering with government to implement innovation-led 
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projects, institutionalising S & T entrepreneurship in academic and specialised institutions, developing and 
enhancing skills of potential/existing entrepreneurs in emerging sectors such as agriculture, food processing, 
handlooms, tourism, etc. and collaborating with corporates to build intrapreneurial skills. 

Business Development Services and National Outreach
Considering the significance of fostering global competitiveness and growth of Micro, Small & Medium 
Enterprises (MSMEs), this department targets providing business development services across regions and 
sectors, accelerating start-ups, facilitating growth of existing MSMEs and catering to the requirements of 
MSMEs across the country.

Developing Economy Engagement
In order to facilitate developing countries to establish a flourishing entrepreneurial eco-system, this 
department aims at institutionalising entrepreneurship development initiatives in developing countries, 
sensitising stakeholders in the entrepreneurial ecosystem in the developing economies about the ways and 
means of promoting and sustaining MSMEs and training and skilling to ensure human resource development.
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